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Agricultural Innovation Australia
Branding, brand guidelines, stationery, reports, website

Level 1, 40 Mount Street 
North Sydney 
NSW 2059

02 9369 9333 
info@aia.com.au 
aginnovationaustralia.com.au

Level 1 
40 Mount Street 
North Sydney
NSW 2059
02 9463 9333
Suzanne.Frost@aia.com.au
aginnovationaustralia.com.au

INNO VATION 

TYPOGRAPHY

BROTHER 1816 BOLD	 BOLD ITALIC

Avenir Next Lt Pro

Main headings

All other text

Brother 1816 is available from:

Adobe Fonts 
fonts.adobe.com

My Fonts 
myfonts.com 

Avenir Next LT Pro

As part of Microsoft Office 
docs.microsoft.com/
en-us/typography/font-list/
avenirnextltpro

Regular	  Italic
Bold	 Bold Italic

RDC icons

Pig Wool Dairy Forest & Wood 
Products

Sugar & Milling Rice, chicken meat, 
honey, pasture 
seeds, export 
fodder, ginger,  

tea tree oil

Grape and wine Cotton Fishing &  
Aquaculture

Grain Red Meat  
Producers

Red Meat  
Processors

Red Meat  
Exporters

Egg 

Horticulture 

ICON STYLE

Home    About CN30    Get involved    CN30 in action    News    Publications    Contact

150 56
Dung beetle  
research trials 
in NSW   

New clover 
trials across 
Queensland   

Latest news  
on feed

CSIRO pasture 
grazing

Is your Agribusiness 
CN30 ready?

Climate action on your farm 
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CN30 Brand Guidelines  11

Imagery

People and animalsPeople focused Animals or landscapesPhotography style
When shooting or selecting imagery 
for use within the CN30 brand, please 
follow these simple rules. Imagery 
should be:

Full colour
Imagery should be in colour wherever 
possible without filters applied. 

Atmospheric

Atmospheric colour is created in low 
sun situations on clear days, at the 
beginning or end of the day.

Real time, observed and captured
Images that are captured with real 
people going about their lives in a 
rural setting. These shots are natural 
and are not posed.

Australian
Images that are captured in Australia 
and show a variety of Australian 
landscapes.

People and/or animals/landscapes
Images can be of people and/or 
animals, or just landscapes. 

Carbon Neutral 2030
Level 1, 40 Mount Street 
North Sydney NSW 2060

info@cn30.com.au 
02 9463 9333 cn30.com.au

En
viron

m
en

tal
R

ep
ort 2020

A
n

n
u

al R
ep

ort 
2020

CN30 Brand Guidelines  4

Minimum sizes
The CN30 logo should not be reduced 
to a size smaller than shown here. 
This rule applies to all versions of 
the logo.

Clear space
The CN30 logo must be given room 
to breathe and space to make 
an impact. The minimum clear 
space is determined by using the 
method illustrated.

If the minimum clear space is not 
applied, the logo’s impact will be 
compromised. Do not allow any 
distracting graphic elements such 
as copy, photography or background 
patterns to clutter the clear space.

Logo

Minimum sizes

20mm10mm 45mm

Clear space

CN30 Brand Guidelines  1

Brand 
Guidelines

Carbon Neutral 2030
Brand guidelines, stationery, print design, infographics, website

Sue Constance 
Marketing Manager

Carbon Neutral 2030

Level 1, 40 Mount Street 
North Sydney 
NSW 2060

T	 02 9463 9333
E	 s.constance@cn30.com.au 
W	cn30.com.au

Home    About CN30    Get involved    CN30 in action    News    Publications    Contact

150 56
Dung beetle  
research trials 
in NSW   

New clover 
trials across 
Queensland   

Latest news  
on feed

CSIRO pasture 
grazing

Is your Agribusiness 
CN30 ready?

Climate action on your farm 

Savannah fire 
management
Scientific Report 
2020
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10 November 2016

Mrs Sandra Marta
Smarta by Design 
24/43-53 Bridge Road
Stanmore NSW 2048

Dear Sandra, 

Tem velisl in hendignibh ercidunt nosto eugait lamcore ming euis duisis dit prat autem vel iurem quisim 
zzrilit wis alit etum zzrit pratin exercil iquipsu scillaore dunt aliquisl utatumm oloboreetue feum doloreet 
volorper in utem ad te tate molor si.

Ex ex elessequisl ut ipit aut acil inis nit vulluptatuer suscing et nostrud et iustis am quam delisse vel dio 
odit lum quam dolumsan ex et at iuscinc iduisi blaorper ipis adignim vent aut dit alit aut wissit alit nim in 
hent prat lor iuscil esectet wis niam zzrilissi bla consecte dipit la consenim quisi exeriure feugait praesecte 
dolenit num nibh el dio dunt utatum zzriureet accumsandip eu facip erosto odolorp erostrud eum nis nosto 
odionse quisi.

Esenis ercinit lan ea consequ atiscip esequam, qui blaore voluptatis eraesto do commy nosto er irit ing 
eugue doluptatie eugiat nulputatue min volore te et dolum iustie coreet ut non heniamconsed er sustio 
consequat. Ut do elit praestrud magniamcon utpatum iliquametum quatio odit at, verci bla con ex ea corper 
sum auguercillan velit augiatio etuerci psusto odolor sed elesequi tat. Duis adit velisi et wis dolent wis 
augait ad dolessi.

Gue molorer sustrud tet, sed dolore dit ullandreet, venibh elit alit lute exer ipis do et diat. Ostie magna 
consed ero od eu faciduipis eriureet nis nostrud tat ver in ut aci blam, quate do dolore magna feu faci tie 
feu facipsusci te feu feuis nulla core modio od duis et, sim vel euipsum venis nosto dolore dolore vel utpat 
velissis nullam quis at euis aut aliquis dolummy nim venit, qui blandigna con eliquat. Ut accum enisi tat 
pratet at iure dolutatum delestrud ea faccum venim velenis nim duis niat nim dolorpercil et lutpat. Ibh ea 
amet vel iurem qui tisisit aliquis nullaorper inisi te dolobore ex etue magnis accum zzrit nis autpat, quis

Gue molorer sustrud tet, sed dolore dit ullandreet, venibh elit alit lute exer ipis do et diat. Ostie magna 
consed ero od eu faciduipis eriureet nis nostrud tat ver in ut aci blam, quate do dolore magna feu faci tie 
feu facipsusci te feu feuis nulla core modio od duis et, sim vel euipsum venis nosto dolore dolore vel utpat 
velissis nullam quis at euis aut aliquis dolummy nim venit, qui blandigna con eliquat. Ut accum enisi tat 
pratet at iure dolutatum delestrud ea faccum venim velenis nim duis niat nim dolorpercil et lutpat. Ibh ea 
amet vel iurem qui tisisit aliquis nullaorper inisi te dolobore ex etue magnis accum zzrit nis autpat, quis

GPO Box 1726 Canberra ACT 2601

Telephone: 02 6257 4377  Advice line: 02 6257 4499/1800 634 669  Email: admin@womenslegalact.org  www.womenslegalact.org

Brand Guidelines
Women’s Legal Centre | ACT  Brand Guidelines  4

Minimum sizes
The WLC logo should not be reduced to 
a size smaller than shown here. This rule 
applies to all versions of the logo.

Clear space
Please give the WLC logo room to breathe 
and space to make an impact. The minimum 
clear space is determined by using the 
method illustrated.

If the minimum clear space is not applied,  
the logo’s impact will be compromised.  
Do not allow any distracting graphic 
elements such as copy, photography  
or background patterns to clutter the  
clear space.

Logo

15mm

25mm

Minimum sizes Clear space

With Compliments

GPO Box 1726  
Canberra City ACT 2601

Telephone: 02 6257 4377 
Advice line: 02 6257 4499 
Email: admin@womenslegalact.org

www.womenslegalact.org

Elena Rosenman 
Executive Director

GPO Box 1726  
Canberra City ACT 2601

Telephone: 02 6257 4377 
Advice line: 02 6257 4499 
Mobile: 0408 133 115 
Email: erosenman@womenslegalact.org

www.womenslegalact.org

Women’s Legal Centre ACT
Branding, brand guidelines, stationery, signage

Door Waiting room

Women’s Legal Centre | Window Vinyls | Option 1.2

O�ce

Approx sitting 
head height

Frosting

Vinyl cut lettering
69cm(h) x 85cm(w) 
approx

Vinyl cut lettering
47cm(h) x 63cm(w) approx

227cm

129cm (approx)

227cm

129cm (approx)

79cm 103cm 103cm 103cm 103cm

221cm
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Logos
Various
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Thank you.
To view more of my work please visit andreaos.com

http://andreaos.com

